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Discover Your Brand Name

Now that you know what supplements you'll be selling and who will be manufacturing them, it’s
time to create your unigue brand.

There are several components that you'll be able to customize with your supplement brand —
here are a few of them to plan for:

Looking for the perfect brand name for your new startup?

There’s no doubt that choosing the perfect brand name is one of the most exciting and
important elements of startup branding... But it’s also one of the hardest.

Get it right, and you’re a household name, like Airbnb, Uber, or Pepsi.

But if you get it wrong, you could be the next “Tea Party Bookshop” (YIKES!). Then you may be
forced to rebrand or face embarrassment, failure or even aggression.

Building a brand and developing a strong brand identity takes time and involves much more
than a slogan and a logo. Before jumping into choosing a brand name, check out this video to
get the basics of building a brand identity.

Step 1: Create Your Brand Avatar

Before you even begin to think about a name for your brand, it's imperative to identify, as
precisely as possible, the characteristics of the ideal customer for your brand’s products or
services.

If you don’t know who you’re creating your brand for, then you will never find a compelling
name.
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Defining your target customer will come up when you’re creating your marketing and business
strategies too, so it's well worth the effort. It’s just that a lot of startups can be tempted to define
their brand name right away — before they’ve fleshed out these details.

Sure — come up with a working title. But don’t definitively set your brand name until you're sure it
will appeal to your target audience and reflect your brand values.

The creation of effective brand avatars is, to some extent, an intuitive and creative process, but
it's important to use hard data as well.

Web tools such as Alexa can provide significant demographic information about visitors to
competitors’ websites, including, age, gender, and location.

Looking at competitors’ Facebook Pages and Twitter accounts can also provide some useful
“soft” intelligence about their customer base and online following. From these sources, you
should be able to easily construct a clear picture of the customer your brand is targeting.

But this is just the beginning...
Step 2: Create Your Brand Archetype

Having created your brand avatar, it is also necessary to define a brand archetype when coming
up with a brand name that will work.

Put simply, the goal is to understand as clearly as possible what your brand will mean or

represent, which is an essential prerequisite for deciding upon the best brand name to attract
potential customers.

The 12 brand archetypes

The concept of the archetype is derived from Jungian psychology, but there is no need to go
deep into that.
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For the purpose of picking a brand name, it's only necessary to understand that the avatar is the
personification of your customer while the archetype is the personification of your company,
along with its products or services.

Repeat this search for as many different categories and product types as you can so you can
get a good feeling of what types of products are out there, how they are selling, what the
reviews tell you about possible shortcomings, and which ones you think you might like to sell.

Another helpful way to think of this is to ask yourself how your brand will create an emotional
resonance with your intended customers. What brand values do you want to communicate?
Would a pun or play on words be appropriate for the image you would like to build for your
business? Or do you want to bring a sense of luxury to mind?

You want your brand name to indicate something about who you are or what you do.
Look at these two brand name examples for inspiration:

Nike: This well-known brand is also the name of the ancient Greek Goddess who personified
victory. There’s a whole lot of powerful meaning behind those four letters.

Dove: Doves conjure up feminine images of purity and softness. Ideal for a toiletry brand.

There are 12 main brand archetypes, including the Hero, the Innocent, and the Outlaw, to name
just a few. Spend some time deciding which one fits your brand the best. Alternatively, you can
take the ‘Discover Your Brand Archetype Quiz‘ to make the process even easier.

It's also a good idea to take some time with your team to think about the non-verbal meanings
and emotional associations you want for your brand. When you’ve decided, make sure to note
them down so you can add them to your branding guidelines in future. This will help ensure the
different elements of your branding are consistent, cohesive and effective.

If you need some inspiration, this guide includes some great insights on how to create your own
brand style guide.

Step 3: Generate Brand Name Ideas
The next task is to generate brand name ideas, which both represent your brand archetype and
appeal to your brand avatar. There are no hard and fast rules for this, but here are some

general principles that can help you out.

Keep your brand name simple.
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The perfect brand name for your startup will generally be short, simple and easy to say. Ideally,
it will be a two-syllable word, as these generally gain more traction with target audiences and
are more memorable.

Often a successful startup will develop a range of products, so your brand name shouldn’t be
too specific. For example, although Footjoy is probably best known for making quality golf
shoes, its name is “Footjoy” not “Footjoy Golf Shoes”, as the company now also sells a wide
range of golfing and outdoor gear.

With this in mind, you can start brainstorming brand name ideas.
Use word association to brainstorm brand name ideas

Start with some simple word association games. Write down, say or shout as many words
associated with your brand as possible

You want ideally to have dozens, or even hundreds, of contenders. These can then be
narrowed down to just a few which you or your team think are worth testing out. A good place to
start is with this in-depth article from Squadhelp, which exhausts all angles of choosing a brand.

If you’re working on your own, friends and family may be able to give you useful feedback.

To kickstart the process, you might try inventing a completely new word or combining two
ordinary words to form a new one — Footjoy is an example of this.

If you can’t get the creative juices flowing, consider flipping through an online thesaurus for a
few minutes:

Enter a possible name for your startup brand and the thesaurus will generate a list of synonyms
and related words.

You can then enter some of these related words to gather even more ideas.

* Create a spreadsheet of the results.

» Recombine them to create completely new, though often nonsensical, words.

* Use online tools to grow your brand name list

» Once you've got this spreadsheet, try going over to Name Mesh and throw some of the
words into its brand name generator.

If that’s not helping, you can also take a look at these 7 popular types of brand names for even
more thought-provoking ideas.
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Consider using foreign language words

For more options, you might also consider using non-English words. Those from the romance
languages — like French, Spanish or Italian — are often very effective in naming luxury goods,
particularly in markets such as clothing, jewelry, cosmetics, perfume, food, and wine.

But caution is required... Secondary meanings in local slang may convey the opposite of what'’s
intended, or even cause serious offense. Use Google Translate or do a simple web and social
media search to mitigate this risk of this happening.

Step 4: Check the Availability of Your Best Brand Name Ideas

[IMAGE ADD HERE]

Once you have a shortlist of possible brand names, it is important to check that they are not
currently in use. Make sure they aren’t already trademarked by another business and that a

suitable domain name is available. To do this, you should:

Do a domain name search with one of the main providers, such as GoDaddy. If you plan to use
branded links as part of your branding strategy, you can also use Rebrandly’s domain name
search, which can be filtered by industry. This is a quick and effective way to check if someone
else is using your brand name ideas. But it is wise to also follow this up with a simple Google
search.

Look for Facebook pages and Twitter accounts using the same or a similar brand name.

Check that your potential startup names are not trademark protected.

Search at the US Patent Office or use a service such as Namechk to do this.

Step 5: Test Your Brand

Before finally deciding on the perfect brand name for your company, it's a good idea to test your
shortlist. This will let you figure out how appealing and memorable your potential customers find

them.

If you have existing customers for other products, you could survey them via Facebook, email,
or one of many other online survey tools.

If you are a brand new startup, the testing may form just part of your market research, which
may be conducted among family, friends, colleagues and on social media.



Part 2: Branding

Whatever the case, make sure you test your chosen brand name thoroughly and objectively. If
people are giving you negative responses or think you sell baseball bats when you are
supposed to sell golf shoes, you’ll know you're missing the mark.

Remain skeptical. Pay attention not only to what people say and how they respond — but also
their very initial reaction.

Select the perfect brand name

Finally, once you've properly vetted and tested your brand name, you can start setting up your
online presence.

So go out there, capture all the relevant domains, Facebook pages, Twitter accounts, and
anything else necessary to finalize the process. Build your logo around your chosen brand
name and start to grow a relevant and trusted brand that’s true to your values.

Some Final Thoughts

Your brand name will only be one part of the long-term development of your brand. Consider the
example of Apple, one of the world’s most powerful brands whose name bears no relation to its
products at all.

This was a process. There are many options when finding the perfect brand name and,
ultimately, this will become a very important piece of your company’s identity.

Brands are more than names and logos. So define your company and what you stand for, and
share it with the world.
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Discover Your Logo

One of the most important parts of your brand is your logo. Thankfully, there are virtually an
unlimited number of designers that can design your logo for you, such as Fiverr.com,
99Designs.com, LogoNerds.com and hundreds more sites like those.

You'll find designers at any budget level, so you'll need to determine how much you want to
spend, and get as clear as possible in your description, ideas and examples as possible so you
get some great options to choose from.

99designs

In an overly-saturated market like supplementation, your brand needs to stand out.
Make sure your mission resonates differently than the other brands, especially those that don’t
take time with their own branding. You want to be known for how professional and

knowledgeable you are in the supplement industry.

Create a unique brand mission statement and logo — you’ll never be forgotten.
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Choose Your Product Label and Packaging
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When it comes to your supplement labels, we will provide you with the label templates to work
with so that you stay compliant, but you’ll be able to change the color schemes, title, color and
more.

A study conducted to understand how labeling affects purchasing decisions revealed the
following:

* 70% of the respondents who bought dietary supplements were greatly influenced by
the label information that claimed the supplement to be free of banned substances.

» More than 50% of the respondents associated quality of the supplement with the
product information and container label.

* And, the ingredients present on the label influenced approximately 40% while
purchasing their dietary supplements.

This proves that it’'s no surprise that the face value of any supplement plays a huge role in
differentiating it from its peers and grabbing eyeballs.

Apart from being eye-catching, your supplement packaging and label also need to comply with
FDA regulations. If they don’t then your dietary supplement might face unwanted setbacks!
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TIPS FOR CREATING AN
FDA COMPLIANT DIETARY
SUPPLEMENT LABEL

"Dietary Supplement" listed and net
quantity of contents — numerical count,
weight, or volume measure.

9 Your label should include directions,
warnings (if applicable), and have correct
contact information — company name, full
U.S. address or phone number with city,

state, and zip code. A web address can also

be listed along with any marketing copy.

e If any structure function claims are

V)

made on your label, the FDA disclaimer must

be included adjacent to the claim, or tied to
the claim using a specific call out symbol.
Typical symbols used are an asterisk (*) or
cross/dagger (+). Visit the FDA website for
the exact disclaimer verbiage and
formatting to use on your label.

(Nitrasdience)

A TCC COMPANY
www.NutraSciencelabs.com | 855.492.7388
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o Your Principle Display Panel (PDP) Below are some formatting tips for your
must have a statement of identity such as supplement facts box:

The supplement facts panel is located
to the immediate right of your PDP.

All content must be legible, so often
a neutral contrasting background is
used. Black and white are common
color choices.

Minimum font sizes are required, and
vary depending on a number of factors,
including the size of your label, how
many dietary ingredients your product
has, and where in the supplement fact
box the information is used.

The wording "Supplement Facts"
should be the whole width of the panel
in the largest sized font wherever
possible/practical.

information. This is not a comprehensive Inh.llng gnlf.l..
For a full dietary supplement labeling guide go to
www.FDA.gov.

The packaging needs to be well thought out and must connect with the end consumer. To
understand this better, let’s look at some examples:

« If your supplement caters to seniors, it should be easy to spot, with clear fonts, and
recognizable colors while being easy to open and use.

10
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* In the case of a younger target group, the packaging should reflect their tastes and
preferences.

* If you are targeting fitness enthusiasts, “weekend warriors”, etc., your product
packaging must resonate with them. Using strong colors and bold fonts is

recommended.

Moreover, you can collaborate with your supplement contract manufacturer’s graphic design
team to create a label design and packaging solution that’s most appropriate for your product.

Note: As of January 1, 2020, supplement brands that generated more than $10 million in food or
supplement sales were required to update their nutritional supplement facts labels. For those
brands that earned less than $10 million in revenue, the deadline to adopt these changes is
January 1, 2021.

So, what’s the packaging and labeling takeaway?

You need to consider several factors when working on the packaging and labeling design of
your product — ask yourself the following questions:

Is the product packaging appealing and attractive?

Are the colors and fonts used for the packaging design readable and intriguing?

Does the label accurately describe the factual and scientific claims?

Does the packaging and labeling of my product adhere to current FDA guidelines?

Product Box/Packaging

Depending on the supplement type, there may be additional packaging that you'll be able to
brand. Again your manufacturer will have the product design templates for you to work with as
you begin working on your brand.

Inserts

Many manufacturers will also allow you to add inserts/advertising with your orders, which is a
great way to extend your branding and your promotional efforts.
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